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Industry Focus: An October shopping
spree—same-store sales rose 4.5%
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Sports: The Breeders’ Cup goes off,
but without some top horses
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YEAR AGO, a starving art-
ist named Chank made his
home in the dreary base-
ment of a Minneapolis punk-
rock magazine. He had no
phone, no money and no prospects.
But he had a lot of fonts.
Fonts are hol. Everywhere you
Iurn these days, fonis are In your
. lace: typography of every shape and
description on compuler Screens,
packaging, even clothing. But you
can't copyright fonts. Over-the-
counter designs sell for next to noth-
ing, if the user pays al all. Which, as
Chank discovercd, makes life hard
for a full-time font designer.
* Hard but not hopeless. Today,
Chank distributes thousands of fonts
each week. The popular RiotGrrl
Web magazine calls him “'the Johnny

Ilen of fonts,” hieh vraise indeed
ra E-year-old male wearing the

I:I.l.ubt shade of urban-distress nail
polish. And some of Chank's cus-
lomers actually remit money for his
designs, This newspaper paid list
price ~ awhopping $30 — for the font
in the headling above,

As for his name, he grew up-as
Charles Anderson in Tampa, where
the neighbors called him Charles

dignity, he insisted on Chank.

Those impressionable vears were
Tull of over-the-top typopraphy: video
games, comic books, MTV. Where
other people looked at newspapers
and saw words, Chank saw type-
and saw it oflen, sometimes gettipg
up at 3 a.m, whelp Ws divorced mom
fold the Tampa Tribune for home
delivery. He also witnessed fonticide,
as 19805 hotel chalns plowed -over
classic Florida motel letlering.

e came here to atlend the tony
Macalester College, but couldn't
tvake it theough in six years. Instead,
he absorbed himsell in the campus
newspaper and in running up credit-
card debt. Later, he helped establish
an edgy punk-music magazine called
Cake, featuring wild new typefaces:
a distressed bodoni (Badoni), a
drunken serif (Mister Frisky), the
chubby Chauncy Falty (seen above),
and a few with names too ribald to
repeat here,

UANK REGISTERED his
fonis with the leading typog-
raphy brokers and was soon
seeing his work everywhere,
‘ from the Cartoon Network to
a dollaroff coupon for Nestle Toll
House Morsels, Mister Frisky wound
up on 4 Taco Bell wrapper and
a Welch's Grape Soda can, For his
share of these sales, however, Chank
was lucky to get ten bucks, It didn't
help that he lacked a permanent
address. "We'd send him a royalty
check and it would come back unde-
liverable,”" recalls Carlos Segura,
whose T-26 Digital Type Foundry in
Chicago represents hundreds of font
designers.

Then Chank turned to the World
Wide Web, Teaclilng himsell to pro-
gram, he put his work on display and
made It available for sale via down-
load or disk, He filled the site with
zany, Indecorous accounts of his pun-
kadelic lifestyle, stories that could
not fall to amuse (and oecasionally
educate) geeky young Web de-

Spanky, or Chenky. Demanding his

signers. When amateurs began ask-

ing him for [ree fonts, he obliged, *

The revenue wasn't growing, but the
traffic was. Chank the font designer
was becoming Chank the brand.
Commercial viability drew closer
{ollowing a spectacular coincldence.
Minneapolis is the home of a long-
established designer also named
Charles Anderson, with whom Chiank
iz occasionally confused (one reason

:Ile remains strietly Chank). One day,
the Cooper-Hewilt National Design
Museum in New York selected the
work of one Charles Anderson for a
typngraphy avhikhit When the mn-
seum phoned the offiee of the older
Mr. Anderson, the call was taken by
a former Cake interh. "You want
Chank!' the museum was told.
When he was notified that it was
his work they wanted to honor, the
penniless Chank dispatched an e
meil o everyvone he knew pleading
for $I0 toward gas money fo New
York. In his gratitude he drew a
unique alphabet for each contributor.
It then occurred to him o ask for $10
from anyone downloading “‘free”
+ fonts from his Web site. Some aclu-
ally paid! Next he offerad to send a
disk with three mystery fonis and &
catalogue o anyone who malled him
§10 In advanee. More paid.

EST OF ALL, the 510 come-
on spurred sates of his {ull-
price fonts. For many corpo-
rate designers, he found,
paying 530 by credit card Is
easler than sending $10 by mail,

These days, www.chank.com reg-
Isters more than 1,000 daily visitors,
each viewing an average of seven
pages. Rellably, about five people
every day send money, anywhere
from 510 to $239 each (the latter for
Chank's Dental Pack of 50 fonts, with
proceeds going toward his urgent
dental work.} He's also collecting ad
revenue [rom the site,

And as his Internet popularity
grows, Chank receives more con-
tracts to design exclusive lonts for
companies and ad agencies. Ocean
Spray, [or one, paid him $6,000 for an

exclusive font to convey the “zing" in

Its beverages. Says Peter Griffith,
the outside art director who hired
him for the job: “If this guy’s not on
the culling edge, then I don't know
what I'm locking for,”

Chank recently moved inlo an
office suitz decorated with striped
walls and a reproduction of Gains-
borough's "The Blue Boy." "We pay
rent, taxes and two parl-timé em-
ployees and sustain Chank full-
time," says Heidl Olmack, his busi-
ness manager and housemate.

What a world. Major corporations
spend huge sums on slick Web sites,
advertise them to death and generate
zero revenue. Chank spends almost
nothing and builds a business, how-
ever modest, on sheer design lalent
and personality, “It's jus! keeplng
people entertained,” he says. “A
little ereativity goes every bit as far
45 & lot of money.”

Elliott Banfiid

. Finnish company Amer Group Lid. He is
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Asia’s CLirrency Turmoil =1

By Lasa Mupaer

Stnff Reporter of THE Wary, STRERT Jounnal.

A man Mies from California to Taiwan
and back. The round-trip fare is 53,500,
Without a discount from the airline, the
man pays $1,300 less than Lhat, How?

Ko riddle here, The man, an execu-
tive named Andy Helman, took advan-

tage of Asia's currency turmofll by cash-
ing In on some remarkably favorable
excliange rates. Rather than booking a
round trip in the U.5, and paving in dol-
lars, he pald for only the trip out in dol-
lars and pald for. the relwn in Tai-
WENEse CUITency.

Mr. Heiman is part of a saviy subcul-

ture of U.S. travelers, travel agents and =
companies taking advantage of the cur-
rent clobbering of Asian currencies, By
uslng these currencies, whenever possi-
ble, to pay for travel and lodging, Ameri-
CRNS areg wuy:rig savings that are “glar-
ing, incredible,” ssys John Melchior, managing direclor
of international operations for Woodslde Travel Trust, a  Uon.
consortism of travel agencies based in Bethesda, Md.
Most U.S. airlines haven't been raising trans-Pacific
fares in Asian curreneies, One reason: They risk losing
business to forzign competilors who don’l. Whal's more,
higher lares could price local residents out of the market.
Meantime, travel agencles, from Sundance Travel Inter-
national Ine, in Irvine, Calif,, to glants like American Ex-
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press Co. are helping travelers lake advanlage o

For American Express, it's nothing new:
ment of the company has long tracked foreign
and split tickets to adjust lo favorable excha
“It's generally an Invisible process,' says
woman for American Express Travel,

It's more visible now, Since June, the pri
bahl of & one-way, firsi-class tckel to Los An

Why It Takes a Rocket Scwenust

By BLL RicHaros
Staff Reporier of THE Wars Stneet JuLinaL

HUMBOLDT, Tenn.=If you think golf
is 4 long way [rom rockel science, you
should meet Robert Thurman, a rocket
scientist vﬁm designs gell-ball dimples
for a lving. ’

Mr. Thurman, a 24-year-old aeronauti-
cal engineer, once helped bulld fuel tanks
for the space shuttle. Now he works for-
Wilson Sporting Goods Co., a unit of the

the force barrar at
B0 fesl a second.

one of a growing cadre of specialists de-
signing dimples that can make goll balls
travel faster or slower, higher or lower,
Tonger or shorter,

It is no fly-by-night avocation. With

Ball ruar.nn 230 I'alt
a sacond within

_the global goll boom, golfers now spend

some $800 million a year on balls a‘pd tend to flock Lo the
latest wrinkle—or dimple-in ball“design. Wilson has
spent nearly 51 million on Mr. Thurman's dimple lab here
since 1995, Including installing a 340-yard driving range
complete with sand traps and a walter hazard.

Steven Aoyama, who designs dimples for Fortune
Brands Ine.'s Titleist & Fool-Toy Worldwide unit in
Fairhaven, Mass., has-his own computerized wind tunnel
and a three-hole course with a full-time superintendent.
Spelding Sports Worldwide, the world's biggest golf-ball
meker, estimates 1t spends about §2 million a year on two
dimple-designing Eamllitles in Massachusells and Florida.
Spalding employs an deronautical engineer and a physi-
cist to help with the designs.

"Dimples,” says Frank Thomas, technical director of
the U.5, Golf Association in Far Hills, N.J., “'are very im-
portant and very, very complex.” A dimple-less golf ball
in the hands of gven a good golfer would travel an anemie
130 yards or o off the lee, he estimates. The same ball,
properly dimpled, could fly twice that far.

But dimpled how?

. “Ah,"” says Mr. Thurman, as he tees up one of his
dimpled creations on an lrun Byron. It's & contraption de-
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signed 0 mimic the swing of Byron Nelsor
endary goll pro whose swing in the 19305 and
reputed to be close to perfect. The device win
whacks Mr. Thurman’s ball about 270 yards
down the falrway toward the pin.

The key, Mr, Thurman explains, Is to creat
with enough depth to produce alr turbulence o
ball as It rotates in flight. That helps the ball
what engineers call “the force barrler” —Ihe
that builds up as the ball moves through the a.
much turbulence increases the drag on the bal
it to drop too fast,

Most dimpled balls crack the force barriler »
reach a speed of about 80 feel & second. Ono
through, air resistance drops by hall, and the
farther. {Mr. Thurman estimates the same ba
pled, would have lo travel more Uan 200 feet a
fore breaking the force barrier.)

Dimple depth fsn't the only factor in & |
fHight. There Is dimple shapa—circular or elup
the angle of the dimple as il breaks the ball’
There is the question of how many dimples a |
have—the consensus seems lo run somewher

Word of Mouth Makes Ka,nsas Stor

By Keviv HELLIEER
Staff Reporter of Tie WaLL Srncer Jounsas
ATCHISON, Kan.—About once a month, Melanle Krumbholz
drives her Jeep here from a Hansas Clty suburb 60 miles away.
The trip through wooded blulfs s scenic, and this old rallruad
town Is quaint. But the real treat is & home- -furnishings store

called Nell HIll's.

The store, which offers 4 so- WL
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longer. Its wide streels and huge man:
cenlury, when the town was a shipping
the Atchison, Topeka & Santa Fe Rallw
Amelia Earharl. Since then, lts populal
clined so much that the whnle town thr
declared it the high polnt of his ca
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